Solutions to these barriers

Gov't Boost customer confidence via joint effort of FTZ

Endorsement Government, Overseas Government and Alibaba Group

Brand Protection Online Authorization + Bar code for brand authenticity,
— no code no entrance to platform

Import Service Import service partners to provide product registry,
- custom clearance, and port to door service
_ Pre-order, Less-than-Container Load, Authorized resellers,
Trade Service Bulk Sourcing
Solutions Management Service 1688.com to provide online store management services

—— and training to new suppliers
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Two iImmediate opportunities

' The most el _ n— The most el
. OEM/ODM ! . OEM/ODM !
Popular Suppliers ' Popular Suppliers
category so
gory from USA category so

from USA

Safer Sourcing International Promotion

Get leads for your any of sourcing needs Post up to 300 products online
Quality suppliers 15 Multi-language product posting options
100% Free Access our online RFQ system to find business

$15 USD Per Year via ProChile ($99 value)



Opportunity 1:Trade Assurance & Safer Sourcing

. \.\ “
“ Trade Assurance.

Enabling businesses to trade with confidence. -

- - !
- 100% product quality protection — .

"= 100% on-time shipment protection

- 100% payment protection for your covered amount
-

What Is It?
Trade Assurance®is an Alibaba money-back guarantee
Find the suppliersAlibaba backs by searching for the Trade Assurance logo

Suppliers are assessed and given an amount of money/ limit that Alibaba guarantees

*The guarantee covers two things: pre-agreed product quality and factory ship out date
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Alibabacom'

Global trade starts here '™

Categories

Home & Garden
Openers {51974)

Bar Accessories (13248)
Bar Sets {4366)

Bar Tools (698)

Gifts & Crafts

Metal Crafts (1504)

Top Category

Openers

Feature

Stocked (18747)
Eco-Friendiy (44223)

Openers Type
Wine Openers (29002)
Can Openers (643
Bottle Openers (19176)
Jar Openers {380)

Metal Type

Stainless Steel (25482)
Iron (2914)

Aluminum Alloy (3338)
Carbon Steel (1225)
View more

Suppliers by Area

Africa (2)
Asia (B6118)
Europe (50)

For Buyers

Sourcing Low MOQ Purchasing

For Suppliers ~ Customer Service

wine opener

Related Searches: wine opener set  bottle opener electric wine opener  wine aerator wine accessofies  Wine stopper

Trade Assurance About Alibaba Group

Get Quotations ~

7477 Selected Supplier(s) can give quotations. Get Quotations »

Products Suppliers
Your Buying Request
Products Name:  wine opener Q Category. All Categories
Supplier Location:  All Location v Supplier Types: 71 ¥ Trade Assurance @ 1 @ Goid Supplier 1 G Assessed Supplier
View 86,225 Product(s) below Minimum Order: ‘

Selected Supplier. | Payment protection | | On-time shipment | | Product quality protection |

Air pressure wine opener, corkscrew with
protective sleeve,

US $1-3 / Piece ( FOB Price)
500 Pieces (Min. Order)
Type: Openers

Openers Type: Wine Openers
Model Number. K-QY-BH

Piace of Origin: CN;GUA
Feature: Eco-Friendly
Metal Type: acrylic+aluminum ...

Tags On-time shipment | Product quality protection | Payment protection | Exported to
Denmark , Australia , United States, Singapore

{yFavorites -+ Compare

Professional Lever Corkscrew wine bottle opener

US $0.6-5 / Piece ( FOB Price)
500 Pieces (Min. Order)
Type: Openers

Openers Type: Wine Openers
Feature: Eco-Friendly;Stocked

Place of Origin: CN;ZHE
Brand Name: Bocan
Model Number. BC-WO158

Tags: Payment protection | Exported to United States

YyFavorites -+ Compare

—1 @ Oniine

View as: B8

éa"“—" Zhongshan Cheers Electronics,,
China (Mainland) = Contact Details »

¥ Trade Assurance

T Transactions for US $70,000+
24h-48h Average Response Time
. T78.6% Response Rate

7 Contact Supplier [ JeFQLT

d.)tm Yongkang Bocan Hardware M.,
China (Mainiand) = Contact Details »

<24h Average Response Time
<+ B4.4% riesponse Rate

7 Contact Supplier BERREETRNINT

Premium Related Products

e

e

A

Reasonable price
stainless steel handle

Metal Crafts Zinc Alloy
and ABS Wine Bottle

S
00
19, [

Two-step waiter's
Corkscrew, wine opener




Transaction History

¥ Contact Supplier @b Leave Messages

Below is the information about the supplier's transactions conducted via Alibaba.com. If you require further details regarding the transaction

data, please contact the supplier directly.

Transaction Overview 4 2014.10-2015.08 »

No. of Transactions Transaction Value

Transactions Export Markets
6
CcL
wv
54 /’ CA
ﬁ —_——
] / /\ / \ us
. v .
y 1 .
-
by PA
o
<0 - : uy
Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep
Transaction Details
| R e [~]
This supplier has completed 8 transactions with buyers from Chile.
Buyer’s Country Transaction Value Transaction Date
B Chile USD §*** 08/27/2015
B Chile UsD:g™ >~ 08/18/2015
B Chile USD §**,***.* 07/02/2015
B Chile USD §* .+ 06/12/2015
B Chile UsD §*, 0 06/04/2015
[ Chile USD §**,**.* 04/16/2015
B Chile USD §**,*** 01/29/2015
B Chile USD §***. 12/05/2014

|e=—————————i
]
=
=
Foedback o
]
I Wholesale Checkout Feedback ~ Other Feedback
Overall Ratings Ratings
Shipping Tme: WA A *& 5 LA 8 8 3 11 I 100.00%
L 2 8 & 0
Product as Described: Wl & 5 Wk 0
R 0
Communication: Wl drd 5 w 0
Rating Rules @&
<l
Buyer Ratings & Comments
Communication: L2 8.8 8 1
Shipping Time: 1 8. 8.8 8 ¢
BI.Q R"' ****‘
serive charge Very Satisfied with Pricing and Quality- Would definitely do busin

2015-07-06 20:10
=

ith Freedom Gifts Limited again




Information on Trade Assurance®

‘ Trade Assuran

Enabling businesses to trade with qonﬁaence. —Q» R

Alibaba passed 50% of our Chinese suppliers joined the Trade Assurance® Program

50,000 + Trade Assurance Suppliers

Categories with the highest Trade Assurance® amounts available (global):
Machinery, Home & Garden, Consumer Electronics, Construction & Real
Estate, Lights and Lighting

Top 5 US Product Categories for Trade Assurance®:
Machinery, Beauty & Personal Care Products, Home & Garden, Packaging &
Printing, Sports & Entertainment
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Opportunity 2: International Promotion on alibaba.com

Special Promotion for Chilean Companies

\ X 4

Alibaba.com Veriflied Membership
alibaba.com company page
Promote up to 300 products
Post products in our multi-language marketplace*
Access our online RFQ systemto seek business

Special Price: $15.00 / year ($99 USD Value)

*Languages currently available: English - Espafiol - Portugués - Deutsch - Francais - Italiano - Pycckuii - =0 - HHK
s - OksSe 3 AN 'lne - Tirk - Nederlands - tiéng Viét - Indonesian - y2™M

M & ¢



Opportunity 2: International Promotion on alibaba.com

How to Sign-up?

\ X 4

Provide your name and email address to ProChile for the sign-up link

How to get started/ use Verified Membership?

1. Attend this afternoon’s session on usingAlibaba products
2. Utllize our online Quick Start and training tools

M & ¢






Three iImportant macro tr JgleSya®lgligrT

——— 'm.

l. China istransitioning into aconsumyption
economy fueled by growing middle dassand .
- L N

unlocked spending among rural populations N—— |
1 | ¥
Il. Consumption habits of this and future generations '-. |

are being shaped by the Internet and smartphones . N ERE

MM

l11.Growth in disposable incomes allowing consumers
to upgrade lifestyles through imported products and
overseas travel




Three MORE Important macro tr e =iiai@niee:

. Because of the incredible growth of China over the past
two decades, the market (in some product categories)
has been flooded with products from all over the world.

l. China’'s population is getting older. Beginning right now,
there are more retirees each year than there are new
entrants into the workforce.

1. Low price points for products is incredibly
important when selling to Chinese consumers, but
convenience is also amajor factor in decision

making.







THEIR DEMOGRAPHICS ¢

Mamed w/kuds

489
Singlz 40%

Average Monthly Online Spending
<3158 31%
$5! - §32¢ 35

26%

$802 - $1926 6%
il 2y
&0

Average (néine onfne shopper: 588

£

Who is shopping online in China?

T of Tod H0MAT bur very reigaavedmedy wlve abdd Trwey Lougd@ proadain laat 1T el i

%1

Nearly half of Hai Tao shoppers are married
with kids who spend moare money online
than average Chinese e-shoppers

ARE DIFFERENT

Age

42% 5yexzl
8% <23 years old
8% »36 years ol

Annuat Income

39"}3

17% <53k

Seurcen Tl Clobod comsimrer Bitywy Ol
Irdmimel Mebwos b vrsrmabien Cordy ileawsrch

Source: Tmall Global Survey, 2014
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What do Chinese customers buy from overseas?

Chinese online consumers buy more cosmetics and baby products when
they shop abroad

BABY CARE
17%

——

CROSS-BORDER
SHOPPERS

Source: Tmald.com

ODOMESTIC
SHOPPERS

Source: Research

W o Sabad Uhong oecdrwe I siveae om v me 2060 Woof URE transacan wabavw Sl Wutiad (rwrthents, 24 220

Source: Tmall Global Survey, 2014




£

What do Chinese shoppers care about?

Long Defivery Tames »
THEIR NEEDS ARE DIFFERENT
To get quality merchandise, they're willing to put
up with the complications of buying from 43 33% 31%
overseas retailers. But they want a better
cross-border shopping experience
| 27% 2B%  WHAT THEY
DONT LIKE

“Chinese
language “simpler
customer shopping

product
authenticity “detailed

guarantees product

information”
N1
i‘ R nl

7;;‘ ib ;l

!Qh ..‘-.e-: -

Source: Tmall Global Survey, 2014
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Purchasing Power of Chinese Consumers

$163 Billion

I 0
B United States

B Hong Kong
o Japan
B UK
B Australia
$34 Billion
M 2013 M 2018
Overseas shopping spending was up to The USranks #1as the hottest shopping
35 billion USD in 2013 vs. 163 billion USD destination for Chinese consumers

by 2018

Source: AC Nelson

90




o).

Where do Chinese customers shop online?

China Top B2C Websites Market Share
by Total Transactions in Q2 2014

Amazon Yixun.com . R
hd.
VIP.com tOR A y1.4ggém YlhaOdlan
2.80% Dangdang DangDang
Gome.com.cn ' 5
1.90% - Amazon China

®JD.com

Suning.com W Soning o Suning
oo ot Tencent
® Gome.com.cn
w Amazon Jingdong
& Dangdang
#Yixun.com TMa"

“yha.com
& Other

China Internet Watch

Alibaba’s Tmall.com is the clear leader
in Chinese e-commerce marketplaces
(transaction data)

Source: iResearch Source: TechlnAsia.com via ChannelAdvisor




Jmmy's Fve Concepts for E-commerce in China

1.Nimbleness and flexibility are critical

2.Don’t neglect customer service.

3. Show up. Frequently. Understand China.

4. Marketing and mobile are already paramount in  China.

5. It's all about logistics and traffic.
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A quick cultural quiz:
Which one of these products works in China?

Green hats White wedding roses Cinnamon rolls




Alibaba Group Opportunities




Alibaba Group

LS e

International E-Commerce Related Business Units

B2B B2C Services
Alibaba.com 5@5@ @ WEE
~ Global iragde starls hare.” Tﬂﬂbﬂﬁ.com a“yun.com

The original international B2B site. China domestic B2C/ C2C site.

Cloud computing.

230
GTAOBAOCOM
Taobao Global

PO

® 1688.com

72 =OS

China domestic B2B site.

China international B2C/ C2C site. Cloud OS.
++ .
R3E THALLCOM —iF
etao.com

China domestic B2C site.

Algorithms and Big Data.

¥ 1L

FNaOaESETEAN
Tmall Global

LEELE

Alimama.com

China international B2C site.

E o)

—~juhuasuan.com -
@ & BEe - X

China domestic group buying site.

Ali=xpress

International B2C/ B2b (“little b”) site.

Advertising platform

Payment* LogiStiCSt
m A;\IEIE;IYC ‘?Tv cg.:ons

Payment and financial services

Logistics network

* Please note that Alipay is a division of Small and Micro
Financial Services Company, a related Alibaba company.

tCainiao Internet Technology Ltd. and China Smart Logistic
Network (CSN) are a related Alibaba company.




BEM

Taobao.com

China domestic B2C/ C2C site.

X I8 THAW.COM

China domestic B2C site.

&1. 2 ‘j\hpu_ycom
E=-FHTEHES

Payment and financial services

Alibaba.com

~ Global Irade starls here.”

The original international B2B site.

fz/Alibaba Group
- ERERSE

Where we stand today?

China consumer-to-consume(C2C)
More than 500 million registered users

800 million products and Top 20 most visited sites in World (Alexa.com)

Business-to-consumer (B2C)
70,000 merchants selling products

Online Payment Gateway
More than 700 million registered users,
170 financial partners and support 14 currencies

A truly global marketplace with 40+ million registered users in more than 240 countries
and regions
2.5 million supplier storefronts
5,900+ product categories in 40+ industries
Global Traffic Ranking on Alexa.com: 77/
No. 1 in E-Commerce category
No. 1 in International Business and Trade category
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Alibaba Group
ERRSER

Alibaba Group Sze and Scale

e~ 2 Total GMV Mobile GMV
Q US$394 billion US$71 billion
(AMB2,364 billion) : {RMVIBA42 BilBon)

Annual orders - -« ’ Packages generated
14.5 billion i v 6.1 billion
e ® o Annual active buyers o ® Annual active sellers

afp 350 million

aARkp 8.5 million

Paying customer relationships ¥/ S Countries/regions where buyers are
3.6 million+ g “ located *!
AID . 190+

Notes:
(1) Unless otherwise indicated, all figures are specific to our China retail marketplaces for the 12 months ended June 30, 2014,

(2) The sum of merchonts on cur (‘i) Ching retail marketploces who paid fees and/or commissions to us in the 12 months ended June 30, 2014, plus
(17} wholesale marketploces with current poid memberships as of June 30, 2014.

(3) Includes registered countries and territories of (1) buyers that sent ot least one inguiry to a seller on Alibaba.com and
(1} buyers that settied at (east one transaction on Alifxpress through Alipay, in each case in the 12 months ended June 30, 2014.
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ThankYou

JmmyTobyne
Strategic Partnerships and Business Development
International Business Development and Marketing Team
Americas Region
Email: jtobyne@alibaba-inc.com
Twitter: @jamestobyne
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